Seat No.: Enrolment No.

GUJARAT TECHNOLOGICAL UNIVERSITY

Diploma Semester —V™ Examination December - 2010

Subject code: 355301
Subject Name: CAMPAIGN DESIGN
Date: 24/12/2010 Time: 02.30 pm — 05.00 pm

Total Marks: 70

Instructions:
1. Attempt all questions.
2. Make suitable assumptions wherever necessary.
3. Figures to the right indicate full marks.
4. English version is Authentic

Q.1 (a) Write on’ Sales Promotion” Advertising with Special offers
(b) Basic Principle of Campaign planning
Q.2
(@) What is ‘Sales Stock Clearance’, ‘Public Awareness’ and ‘Time Target’?
(b) ‘How to Analysis the Product” Write any seven points
OR
(b) Important of ‘UNITY’ and ‘COMMUNITY’ in Campaign
Q.3
(a) Kind of Campaign Advertising’” Write with Diagram
(b) ‘Consumer Psychology’
OR
Q.3 (a) ‘Consumer Languages’
(b) Write on ‘Basic Appeals & Theme’
Q4
(a) ‘Nature & Scope of Marketing’
(b) “Out door advertising & In door advertising’ Write in detail.
OR
Q.4 (a) Write on ‘Unique Selling Point (USP) of a Product’
(b) ‘Nature & Scope of Market Research’
Q.5
(@) Definition of Campaign with different Kind
(b) Method of Reproduction” Write in detail
OR
Q.5 (a) ‘Legal Aspect of Advertising’
(b) ‘Definition of Advertising’
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