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Seat No.: _____                                                      Enrolment No.______ 
   

GUJARAT TECHNOLOGICAL UNIVERSITY 
Diploma  Semester –V

th 
  Examination December - 2010 

 

Subject code: 355301 

Subject Name: CAMPAIGN DESIGN 
Date: 24 /12 /2010                              Time:  02.30 pm – 05.00 pm 

                                                           Total Marks: 70 

Instructions: 
1. Attempt all questions.  
2. Make suitable assumptions wherever necessary. 
3. Figures to the right indicate full marks. 
4. English version is Authentic 
 

Q.1 (a) Write on’ Sales Promotion’ Advertising with Special offers 07 
 (b) Basic Principle of Campaign planning             07 

Q.2    
 (a) What is ‘Sales Stock Clearance’, ‘Public Awareness’ and ‘Time Target’? 07 
 (b) ‘How to Analysis the Product’ Write any seven points 07 
  OR  
 (b) Important of ‘UNITY’ and ‘COMMUNITY’ in Campaign  07 

Q.3    
 (a) Kind of Campaign Advertising’ Write with Diagram                                                                      07 
 (b) ‘Consumer Psychology’ 07 
  OR  

Q.3 (a) ‘Consumer Languages’ 07 
 (b) Write on ‘Basic Appeals & Theme’ 07 

Q.4    
 (a) ‘Nature & Scope of Marketing’ 07 
 (b) ‘Out door advertising & In door advertising’ Write in detail. 07 
  OR  

Q. 4 (a) Write on ‘Unique Selling Point (USP) of a Product’ 07 
 (b) ‘Nature & Scope of Market Research’  07 

Q.5    
 (a) Definition of Campaign with different Kind                                                                                                                                 07 
 (b) Method of Reproduction’ Write in detail 07 
                                                OR  

Q.5 (a) ‘Legal Aspect of Advertising’ 07 
 (b) ‘Definition of Advertising’ 07 

 

��-૧    અ ‘વેચાણ વધારવાની ���ત ����તુ ુ ’ (��િ�ુ ) િવશે લખો �7 

 બ ‘ક પેઇન #લાન$ગના &ળૂ)ત િનયમો, ુ ’ �7 

��-૨    અ ‘સે/સ 0ટોક �લીયરંસ’, ‘પ4લીક અવેરનેસ’, અને ‘ટાઇમ ટાગ5ટ’ એટલે 7?ુ �7 

 બ ‘�ોડ�ટ 9 િવ:લેષણુ ’ િવશે ��� &<ા લખોુ  �7 

  અથવા  

 બ ક પેઇનમા ંસગંઠન, ’ અને જોડાણની અગ@યતા’ િવશે લખો �7 

��-૩ અ ક પઇન Bહરાતના �કાર િવશે આEિત દોરG લખો, ,  �7 

 બ ‘Hાહક9 ંમનોિવIાનુ ’ િવશે લખો �7 

  અથવા  
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��-૩    અ ‘Hાહકની ભાષા’ �7 

 બ બેિસક અપીલ અને થીમ િવશે લખો �7 

��-૪    

 અ ‘નેચર Lડ 0કોપ ઓફ માકટ$ગO ’ �7 

    બ બાP િવIાપન(આઉટડોર) અને આતરંGક િવIાપન(ઇનડોર) �7 

                                  અથવા  

��-૪ અ �ોડ�ટ વેચાણ (�0તાવ)ના અજોડ &<ાઓ ુ (USP) િવશે લખો �7 

 બ    ‘નેચર Lડ 0કોપ ઓફ માકટ RરસચSO ’ �7 

��-૫    

    અ ક પેઇન ની UયાVયા, ’ અને તેના ‘�કાર’ િવશે લખો. �7 

 બ    િ�Xટ$ગ કરવાની િવિવધ રGતો િવશે િવગતવાર લખો. �7 

                                  અથવા  

��-૫ અ ‘લીગલ આ0પે�ટ ઓફ એડવટાSઇઝ$ગ’ �7 

 બ    ‘Bહરાતની UયાVયા, ’ િવશે લખો. �7 
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